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branding statement

Dear Grand Canyon University Faculty & Staff,

Grand Canyon University strives to be the nation’s premier, private, Christian
university offering bachelor’s, Masters and Doctoral degree. We offer over 160 degree
programs across 8 colleges online, on our Phoenix campus or in the evening. Our
reputation for academic excellence has been built over decades; our strengths are
what set us apart from our competitors.

As we move toward our goals for growing and enhancing our university, having a
strong image will help us convey our strengths, our uniqueness, and the spirit of our
institution. This is where a branding and standards campaign becomes important.

A brand is many things. Like a thumb print, it should be unique. A brand distinguishes
us from our competition in an instantly recognizable way. A brand is a symbol that, if
protected and used consistently, sets a high standard as a polished and professional
institution. Consistency makes all the difference in whether we are seen as strong
and unified, or weak and disjointed. Successfully managing a brand ensures that no
matter how someone connects with us, whether it is through a flyer, the radio, TV,
print ad, seminar, trade show display, phone call or billboard, that we are recognized
as strong and unified.

No matter how large our University grows, how many people we employ, programs or
modalities we expand to, each of us has the power to create or change the perception
of Grand Canyon University. But we must all work together to collectively manage
our brand and communicate that we are a single, powerful, effective force. Building a
unified image, promoting a polished and professional look, and reflecting excellence
are what will increase our visibility and attractiveness, boosting our recruiting efforts
and aiding in other growth-related goals.

Each of us, in following the guidelines contained in this manual, will be doing our
part to build a stronger, more vibrant Christian university.

Sincerely,

Christel Mosby
Senior Vice President of Marketing



university logo

academic logo

This word mark is a formal typographic element displaying the full name of
Grand Canyon University. This word mark communicates the university’s public
identity and is used for all official print and digital branding, marketing and
advertising purposes to promote the university as a whole. Examples include TV,
art cards, outdoor signage, web pages and printed marketing collateral.

COL0RS GRAND CANYON
267 e UNIVERSITY

1color: 267, black or reversed

ggrggg“ LOPE SILHOUETTE running lope silhouette locked with university logo
267 + b|éck The university word mark can be used with the signature running lope
1color: 267 black or reversed silhouette. The running lope serves as the university’s identifiable emblem and

is incorporated to provide a strong visual representation of the university. This
logo is used for all official print and digital branding, marketing and advertising
purposes to promote the university as a whole. Do not use when referring to
specific colleges. Apply the open belly for all uses.

GRAND CANYON

UNIVERSITY

collegiate running lope silhouette locked with university
logo in athletic font

The signature athletic running lope silhouette can be used with the university
word mark in athletic font and oblique type to convey a modern look and feel.
This logo is used for all athletic branding, marketing and advertising purposes
to promote university athletics as a whole. Apply this logo to golf course uses,
university apparel and other athletic signage.

A

GRAND CANYON
UNIVERSITY"




sizing and spacing

minimum sizing

Print logos must not be smaller than 1”. Recommended logo size 1.5”.

Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print nosmaller than1”

GRAND CANYON

UNIVERSITY"

print nosmaller than1”

GRAND CANYON
UNIVERSITY

NIVERSI

print nosmaller than1”
/g

GRAND CANYON
UNIVERSITY

logo buffer space

web ‘

no smaller than 140 pixels ‘

GRAND CANYON

UNIVERSITY"

web ‘

no smaller than 140 pixels ‘

There must be at least a .25” print buffer around all logos.
There must be at least a 20 pixel web buffer around all logos.
Please keep this space between the logo and all other type, graphics, photos or

the page edge. Example below.

GRAND CANYON

| UNIVERSITY" |




college logos

academic college logo

This word mark is a formal typographic element displaying the full name of
Grand Canyon University above a specific college name, separated by a line. This
word mark is only used for branding, marketing and advertising college materials
to promote a GCU college and related programs. College names must be contained
to a single line and adding a running lope to the college logos is prohibited.

Examples below.

COLLEGE LOGOS

COLORS: .

967 + black Colangelo College of Business

1color: 267, black or reversed GRAN D C ANY O
FULLLIST OF COLLEGES -
Center for Worship Arts UNIVERSITY

Colangelo College of Business
College of Doctoral Studies
College of Education COLANGELO COLLEGE OF BUSINESS
College of Fine Arts & Production
College of Humanities & Social Sciences
College of Nursing & Health Care Professions College of Doctoral Studies
College of Science, Engineering & Technology

e el GRAND CANYON

UNIVERSITY"

COLLEGE OF DOCTORAL STUDIES

College of Education

GRAND CANYON

UNIVERSITY"

COLLEGE OF EDUCATION

College of Humanities & Social Sciences

GRAND CANYON

UNIVERSITY"

COLLEGE OF HUMANITIES & SOCIAL SCIENCES




sizing and spacing

minimum sizing
College logos must not be smaller than 1.5”.
Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print web ‘

no smaller than1.5” ‘ no smaller than 140 pixels ‘

GRAND CANYON GRAND CANYON

UNIVERSITY" UNIVERSITY"

COLANGELO COLLEGE OF BUSINESS
COLANGELO COLLEGE OF BUSINESS

logo buffer space

There must be at least a .25” print buffer around all logos.

There must be at least a 20 pixel web buffer around all logos.

Please keep this space between the logo and all other type, graphics, photos or
the page edge. Examples below.

" GRAND CANYON

| UNIVERSITY" |

| \
COLANGELO COLLEGE OF BUSINESS




OFFICIAL DEPARTMENT LOGO
COLORS:

267 + black

1color: 267, black or reversed

PREFERRED DEPARTMENT LOGO
COLORS:

267 + black

1color: 267, black or reversed

GCU ARCHED DEPARTMENT LOGO
COLORS:

267 + black

1color: 267, black or reversed

department logos

academic department logos

This word mark is a formal typographic element displaying the full name of Grand
Canyon University above a GCU office or department name. This word mark is
used for all official print and digital branding, marketing and advertising purposes
to promote university offices and departments. This word mark should used for
official purposes and correspondence.

GRAND CANYON GRAND CANYON

UNIVERSITY" UNIVERSITY"

OFFICE OF FINACIAL AID SPIRITUAL LIFE

running lope silhouette locked with department logo

The running lope silhouette locked with the department logo is the preferred
use for all official print and digital branding, marketing and advertising
purposes to promote university offices and departments. The running lope
serves as the university’s identifiable emblem and is incorporated to provide a
strong visual representation of the university and its various departments.

GRAND CANYON GRAND CANYON

UNIVERSITY" UNIVERSITY"

OFFICE OF FINANCIAL AID SPIRITUAL LIFE

gcu arch locked with department logo

This secondary word mark is less formal and used for academic and college brand-
ing, tying offices and departments to GCU’s collegiate look and feel. The universi-
ty’s initials make a bold statement. This word mark is open to use for apparel and
promotional items. This mark can be used with or without the lope.

GCU GCU

OFFICE OF OFFICE OF
FINANCIAL AID FINANCIAL AID




sizing and spacing

minimum sizing
Department logos using the academic GCU logo must not be smaller than 1.5”.
Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print web ‘

no smaller than1.5” ‘ no smaller than 140 pixels ‘

GRAND CANYON GRAND CANYON

UNIVERSITY" UNIVERSITY"

OFFICE OF FINACIAL AID
OFFICE OF FINACIAL AID

print ‘ no smaller than1.5” ‘ web ‘ no smaller than 140 pixels ‘
GRAND CANYON
UNTVERSITY GRAND CANYON
OFFICE OF FINANCIAL AID UNIVERSITY"
OFFICE OF FINANCIAL AID
minimum sizing

Department logos using the arched GCU logo must not be smaller than 1”.
When using the arched GCU is small applications, the preferred use is the arched
GCU with no lope.

print no smaller than 1 print no smaller than 1

OFFICE OF cu
FINANCIAL AID ”
OFFICE OF
FINANCIAL AID



sizing and spacing

logo buffer space

There must be at least a .25” print buffer around all logos.

There must be at least a 20 pixel web buffer around all logos.

Please keep this space between
the page edge. Examples below.

the logo and all other type, graphics, photos or

OFFICE OF
_FINANCIAL AID
25" ‘ ‘
 OFFICEOF
_ FINANCIAL AID
25"




unacceptable use of logo

DO NOT add any effects to the logo
GRAND,CANYON
UNIXERSITY"

N

S UNIVERSIT ¥

M
U N | RSITY

DO NOT skew the logo in any way

GRAND NYON

ERSITY

GRAND £ ANYON
UNIVERSITY"

DO NOT crop the logo in any way

“TJRAND LLANYON

11N FRCITV"

DO NOT rotate or use any other off-brand colors



logo use on colored backgrounds

All GCU word marks and logos may appear on a purple, black or white back-
ground. All other solid color backgrounds are unacceptable.

GRAND CANYON
UNIVERSITY

GRAND CANYON

UNIVERSITY"

GRAND CANYON

UNIVERSITY"

GRAND CANYON
UNIVERSITY

GRAND CANYON

UNIVERSITY"



GRAND CANYON

UNIVERSITY

EEEEEEEEEEEEEEE



HOTEL LOGO WITH OUTLINE LOPE
COLORS:

267 + black

1color: 267, black or reversed

HOTEL LOGO WITHOUT OUTLINE LOPE
COLORS:

267 + black

1color: 267, black or reversed

GOLFLOGO

COLORS:

267 + black

1color: 267, black or reversed

enterprise logos

hotel and conference center logo with lope outline

The university word mark and entity with a separating line can be used with the
signature running lope outline for the hotel and conference center. The running
lope serves as the university’s identifiable emblem and is incorporated to provide a
strong visual representation of the university. This logo is used for all official print
and digital branding, marketing and advertising purposes to promote the GCU
enterprise. This logo is preferred for university hotel purposes.

GRAND CANYON

UNIVERSITY"

HOTEL & CONFERENCE CENTER

hotel and conference center logo without lope outline

The university word mark and entity with a separating line can be used without
the signature running lope outline for the hotel and conference center. This word
mark should used for official purposes and correspondence.

GRAND CANYON

UNIVERSITY"

HOTEL & CONFERENCE CENTER

golf course logo with lope silhouette

The university word mark in athletic font and the signature athletic running lope
silhouette can be used for the GCU golf course. This sleek font with movement,
running lope and enterprise name below the separating line signifies the
entrepreneurialism and innovation of GCU.

A

GRAND CANYON
UNIVERSITY"

GOLF COURSE



sizing and spacing

minimum sizing

Enterprise logos must not be smaller than 1.5”.

Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print ‘ no smaller than1.5” ‘

=%

GRAND CANYON

UNIVERSITY"

HOTEL & CONFERENCE CENTER

print no smaller than1.5” ‘

GRAND CANYON

UNIVERSITY"

HOTEL & CONFERENCE CENTER

print no smaller than 1.5” ‘

N

GRAND CANYON
UNIVERSITY"

GOLF COURSE

web ‘ no smaller than 140 pixels ‘

GRAND CANYON

UNIVERSITY"

HOTEL & CONFERENCE CENTER

web ‘ no smaller than 140 pixels ‘

GRAND CANYON

UNIVERSITY"

HOTEL & CONFERENCE CENTER

web ‘ no smaller than 140 pixels ‘

GOLF COURSE



sizing and spacing

logo buffer space

There must be at least a .25” print buffer around all logos.

There must be at least a 20 pixel web buffer around all logos.

Please keep this space between the logo and all other type, graphics, photos or

the page edge. Examples below.

:GRAND CANYON |

UNIVERSITY"
| |

_ __HOTEL & CONFERENCE CENTER
| |

N
GRAND CANYON
UNIVERSITY"

GRAND CANYON
UNIVERSITY"




unacceptable use of logo

DO NOT add any effects to the logo

INFEREN

DO NOT skew the logo in any way

GRANJPF CANYON

U VERSITY"

yfﬁcowsRENCECENTER

CANYON

UNIVERSITY"

HOTEL & CONFERENCE CENTER

DO NOT crop the logo in any way

/(m. CONFERENCE CENTER

DO NOT rotate or use any other off-brand colors




logo use on colored backgrounds

All GCU word marks and logos may appear on a purple, black or white back-

ground. All other solid color backgrounds are unacceptable.

=% =%

GRAND CANYON GRAND CANYON

UNIVERSITY" UNIVERSITY

HOTEL & CONFERENCE CENTER HOTEL & CONFERENCE CENTER

=%

GRAND CANYON

UNIVERSITY"

HOTEL & CONFERENCE CENTER

e S

GRAND CANYON GRAND CANYON

UNMIVERSITY" UM(VERSITY"

HOZEL & CONFERENCE CENTER HOZEL & CONFERENCE CENTER




GRAND CANYON

UNIVERSITY

TTTTTTTTTTTTT



GCU ARCHED
COLORS:
1color: 267, black or reversed

athletic lettering

athletic gcu lettering

The GCU athletic lettering mark is used for athletics-related applications. Use
arched GCU lettering as the primary marks for athletic purposes. Diagonal,
horizontal and vertical marks are for limited use, including athletic promotional
materials and special applications.

For athletic branding it is preferred to not lock the GCU lettering with the
running lope. The running lope can be used in materials as a secondary
element, but never locked up in athletics materials.

Any questions please contact Renee Gonzalez at renee.gonzalez@gcu.edu.

Arched GCU Lettering Arched GCU Lettering Outlined for Limited Uses

GCU [EE0)

sizing and spacing
minimum sizing

Athletic lettering must not be smaller than 1”.
Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print no smallerthan1” web no smaller than 140 pixels

GCU ch

ro '
sizing and spacing
There must be at least a .25” print buffer around all logos.

logo buffer space

There must be at least a 20 pixel web buffer around all logos.
Please keep this space between the logo and all other type, graphics, photos or
the page edge. Examples below.




ATHLETIC RUNNING LOPE SILHOUETTE
COLORS:

267 + black

1color: 267, black or reversed

GCUARCH LOCKED WITH ATHLETICS
COLORS:

267 + black

1color: 267, black or reversed

athletic lopeslogos

general athletic lopes logos

The athletic signature running lope serves as the university’s identifiable em-
blem and enhances an athletic publication or material as a GCU spirit mark. The
running lope mark can be used as a secondary element but not locked up with the

arched GCU logo.

For athletic branding it is preferred to not lock the GCU lettering with the
lope. The lope can be used in materials as a secondary element, but never
locked up in athletics materials.

Standalone Athletic Running Standalone GCU Arch Locked with “Athletics”

Lope Silhouette

ATHLETICS

minimum sizing
General athletic lopes logos must not be smaller than 17,
Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print ‘ no smaller than1” ‘ web no smaller than 140 pixels
,;\é
print " web .
no smaller than1 no smaller than 140 pixels

U GOy

ATHLETICS



sizing and spacing

logo buffer space

There must be at least a .25” print buffer around all logos.

There must be at least a 20 pixel web buffer around all logos.

Please keep this space between the logo and all other type, graphics, photos or
the page edge. Examples below.

20 px

GCU

_ ATHLETICS |

| il

20 px




TEAM LOGOS
COLORS:
1color: 267, black or reversed

DIVISION I SPORTS

Baseball

Men's and women's basketball
Men's and women's cross country
Men's and women's golf

Men's and women's soccer

Men's and women's swimming and diving
Men's and women's tennis

Men's and women's track and field
Men's and women's volleyball
Sand volleyball

Softball

Wrestling

CLUB SPORTS

Baseball

Men's and women's bowling
Cycling and Xtreme sports
Men's rugby

Men's and women'’s club tennis
Men's and women's lacrosse

athletic team logos

general athletic team logos

The athletic GCU arch tied with the sport name is the preferred athletic team
logo. This logo can be used for all branding, marketing and advertising purposes
to promote GCU athletics and related promotional initiatives by the 22 Division I
teams and club sports teams.

For athletic branding it is preferred to not lock the GCU lettering with the
lope. The lope can be used in materials as a secondary element, but never
locked up in athletics materials.

Baseball

GCU

BASEBALL

Baskethall

GCU

BASKETBALL

Softball

GCU

SOFTBALL

Volleyball

GCU

VOLLEYBALL




sizing and spacing

minimum sizing
General athletic team logos must not be smaller than 1”.
Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print no smaller than 1" web no smaller than 140 pixels

GCU ch

BASKETBALL
BASKETBALL

logo buffer space

There must be at least a .25” print buffer around all logos.

There must be at least a 20 pixel web buffer around all logos.

Please keep this space between the logo and all other type, graphics, photos or
the page edge. Examples below.




unacceptable use of logo

DO NOT add any effects to the logo

DO NOT skew the logo in any way

GCU sC

DO NOT crop the logo in any way DO NOT arrange the logo horizontally

GCU 6EU

DO NOT rotate or use any other off-brand colors DO NOT arrange the logo on a diagonal

or vertically

U




logo use on colored backgrounds

All GCU word marks and logos may appear on a purple, black or white back-
ground. All other solid color backgrounds are unacceptable.

GCUJGCU
GCU




approved color palette

Primary Colors

PMS 267 BLACK WHITE

fonts

United

Light, Medium, Bold, Heavy, Black, STENGIL
Light Medium, Bold, Heavy, Black, STENGIL
Light, Medium, Bold, Heavy, Black, STENCII.

Light Medium Bold, Heavy, Black, STENCIL
Light, Medium, Bold, Heavy, Black, STENCIL

Light, Medium, Bold, Heavy, Black, STENGIL
Light, Medium, Bold, Heavy, Black, STENGIL
Light, Medium, Bold, Heavy, Black, STENCIL

Light, Medium, Bold, Heavy, Black, STENCIL
Light, Medium, Bold, Heavy, Black, STENCIL

Tablet Gothic

Tablet Gothic Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Tablet Gothic Compressed Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Compressed Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold,, Heavy

Tablet Gothic Condensed Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Condensed Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Tablet Gothic Narrow Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Narrow Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Tablet Gothic SemiCondensed Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic SemiCondensed Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Tablet Gothic Wide Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Wide Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

social mediaicons

CcouLorescon W] f [@]e



GRAND CANYON

UNIVERSITY

ATHLETIC SEASONAL BRANDING & STYLE GUIDE



season theme &logo

Lopes Rising

Bounding into year three of Division I athletics, our Lopes are mission-driven
for greatness. GCU student-athletes ascend as one to make a mark in history as a
unified team of 22 sports. Sweat, tears, hard work and talent drive our dedicated
Lopes higher and higher toward next-level excellence. And with each challenge
overcome, Lopes embrace a moment of victory. With each winning moment,
Lopes humbly reflect on their blessings.

Lopes rise from defeat. Lopes rise with success. Lopes rise together.

#t| OPE
foIN

#LOPESRISING

Logo




season typeface

The primary typeface used for the season brand is Franchise. This typeface should
be used for display text and is accompanied with a gritty texture. For headlines,
United should be used and for body copy, Tablet Gothic should be used.

Franchise

ABCDEFGHIJKLMNOPQRSTUVWXY10123456789

season color palette

The color palette for the season is the same as the athletic brand color palette.

Primary Colors

PMS 267 BLACK WHITE




season image styling

Season imagery should convey motion, intensity and excitement. The styling of

the photos implies these concepts by utilizing a gritty texture, an instagram-like

color filter and a motion blur. Backgrounds are blurred to place emphasis on the
player and the photos are of peak-action moments in the game.




applications

G6CU
| SEASON TIBKETS

 NOW AVAILABLE
lnpesrmkets com

GCU
SEAS[IN TICKETS |

NOW AVAILABLE
l.upasﬁckats.ﬂnm

Fiday August 14 Puplews Whie  7pm. :  SudaySeptember§  AabamaState  1pm.  :  SundaySepmber?]  Bekersfeld” Tpm 1 FidayOctoberls Utah Valey* 6pm.

Friday, August 21 NorthernArizona Tpm.  ©  frdaySeptember]  UTEP Tam i frdayOciber? UTRG" Spm D SundayOuoberid  Seatlel: 2pm.
Friday, August 28 CooradoState  Tpm.  :  SindaySeptember’d  ForidaSte  lpm G SundeyOctaberd NewlledcoSate' pm. 1 FridayOctober2d  Utahlalley'  Tpam.
Sunday, August 30 WeberSuate  Tpm.  ©  FidaSeptember’s  Roberthoms  dpm. © Friday,Octoberd CicagoState”  Tpm.  ©  Wednesday,October2 Seattlel” Tpn.
Friday Septemberd  Oakiand T am day, KanssGty'  Tpm. i SadayOctoberdl  Bakersfld®  Tpm.

000 #LOPESRISING




applications

Digital Message Board

SOCCER
vs., NAL

MARCH TO THE MATCH
Meet today at Lopes Way
on the corner of

Papago & Camelback
Lo e

W ccucores. [w] f 1&]2)

..""‘:f
%A."&MFESHISIHE

GCU

WOMEN'S SOCCER

]

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

TANKTOP GIVEAWAY
CEE 008

GCU

WOMEN’S SOCCER

_'H'Ba_

&

8/28 at 7 p.m.
KNEE SO0CKS GIVEAWAY
| scuoernm [wr] f [E]S]




applications

Email Newsletter

TICKETS GCHEDULE ch FAN 10HE TEAM GHOP

ERTTETA] BOWULENTEN 80 G50 ATHORTICH

;
g WELCOMEBACK .t

LOPES!
pe

TRENDING NOW

NEN'S BASKETBALL

LEARN MORE | BUY SEASON TICKETS

00e6

e L e e e e S e
B ) s S



GRAND CANYON

UNIVERSITY

COLLEGIATE PROMO MARKS



GCU ARCHED
COLORS:
1color: 267, black or reversed

GCU HORIZONTAL
COLORS:
1color: 267, black or reversed

GCU VERTICAL
COLORS:
1color: 267, black or reversed

GCU DIAGONAL
COLORS:
1color: 267, black or reversed

collegiate promo marks

promo lettering

Arched, diagonal, horizontal and vertical marks are for limited use, including
university promotional materials and special applications.

Arched GCU Lettering

GCU GCU

Horizontal GCU Lettering

GCU GCU

Vertical GCU Lettering Diagonal GCU Lettering




sizing and spacing

minimum sizing

Athletic lettering must not be smaller than 1”.
Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print

no smaller than1"

GCU

print

no smaller than1” ‘

GCU

print

e=lop[rp

print G

nosmaller than1”

no smaller

U than1”

web no smaller than 140 pixels
web no smaller than 140 pixels
i G
no smaller
than 140 pixels
web no smaller
than 140 pixels




sizing and spacing

logo buffer space

There must be at least a .25” print buffer around all logos.

There must be at least a 20 pixel web buffer around all logos.

Please keep this space between the logo and all other type, graphics, photos or
the page edge. Examples below.




ATHLETICS GCU LOGO
COLORS:

267 + black

1color: 267, black or reversed

ATHLETICS GCU LOGO

WITH PHOENIX, ARIZONA
COLORS:

267 + black

1color: 267, black or reversed

collegiate logos

collegiate grand canyon university logo

The athletic running lope silhouette locked with the university word mark in
athletic font and oblique type is used for specific athletic-related applications
where needed to have GCU spelled out. The athletic signature running lope
serves as the university’s identifiable emblem and enhances an athletic publication
or material as a GCU spirit mark. The logo can also be used without the running
lope silhouette.

i
GRAND CANYON GRAND CANYON
UNIVERSITY" UNIVERSITY"

collegiate grand canyon university logo with phoenix, arizona

The athletic running lope silhouette locked with the university word mark in
athletic font and oblique type, including Phoenix, Arizona, is used for all out-of-state
athletics applications. The athletic signature running lope serves as the university’s
identifiable emblem and enhances an athletic publication or material as a GCU
spirit mark. The logo can also be used without the running lope silhouette.

N
GRAND CANYON GRAND CANYON
UNIVERSITY" UNIVERSITY"

PHOENIX, ARIZONA PHOENIX, ARIZONA



sizing and spacing

minimum sizing

Athletic Grand Canyon University logos must not be smaller than 1.5”.
Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print no smaller than1.5” ‘

print ‘ no smaller than1.5” ‘

GRAND CANYON
UNIVERSITY"

print ‘ no smaller than1.5” ‘

N

GRAND CANYON
UNIVERSITY"
PHOENIX, ARIZONA

print no smaller than1.5” ‘

GRAND CANYON
UNIVERSITY"
PHOENIX, ARIZONA

web ‘ no smaller than 140 pixels

N

GRAND CANYON
UNTVERSITY

web ‘ no smaller than 140 pixels ‘

GRAND CANYON
UNIVERSITY

web ‘ no smaller than 140 pixels ‘

N

GRAND CANYON
UNIVERSITY"

PHOENIX, ARIZONA

web ‘ no smaller than 140 pixels

GRAND CANYON
UNIVERSITY"
PHOENIX, ARIZONA



sizing and spacing

logo buffer space

There must be at least a .25” print buffer around all logos.
There must be at least a 20 pixel web buffer around all logos.

Please keep this space between the logo and all other type, graphics, photos or
the page edge. Examples below.

‘GRAND CANYDN‘
UNIVERSITY"
‘ PHOENIX, ARTZONA [

GRAND CANYON
| UNIVERSITY" |
| PHOENIX, ARIZONA

2

‘GRANDBANYD
UNIVERSITY

| PHOENIX, ARIZONA

GRAND C.‘ANYDN‘
| UNIVERSITY"
| PHOENIX, ARIZONA |




RUNNING LOPE SILHOUETTE LOCKED
WITHLOPES

COLORS:

267 + black

1color: 267, black or reversed

RUNNING LOPE SILHOUETTE
COLORS:

267 + black

1color: 267, black or reversed

GCUARCH LOCKED WITH LOPES
OR ATHLETICS

COLORS:

267 + black

1color: 267, black or reversed

collegiate lopes logos

general collegiate lopes logos

The running lope silhouette locked with the university word mark in athletic font
and oblique type is used for specific collegiate-related applications. The athletic
signature running lope serves as the university’s identifiable emblem and enhances
an collegiate publication or material as a GCU spirit mark. The logo can also be
used without the running lope silhouette.

For athletic branding it is preferred to not lock the GCU lettering with the
lope. The lope can be used in materials as a secondary element, but never

locked up in athletics materials.

Athletic Running Lope Silhouette Locked Standalone Athletic Running
with “Lopes” in Oblique Athletic Font Lope Silhouette

g

LOPES

Standalone GCU Arch Locked with “Lopes”

GCU

LOPES




sizing and spacing

minimum sizing

General athletic lopes logos must not be smaller than 1”.
Web logos must not be smaller than 140 pixels. Recommended logo size 220 pixels.

print ‘ nosmaller than1” ‘
,A
LOPES
print
‘ nosmaller than1" ‘
g
print

no smaller than1"

GCU

LOPES

web no smaller than 140 pixels
A

web ‘ no smaller than 140 pixels ‘

PN

web no smaller than 140 pixels

GCU

LOPES




sizing and spacing

logo buffer space

There must be at least a .25” print buffer around all logos.

There must be at least a 20 pixel web buffer around all logos.

Please keep this space between the logo and all other type, graphics, photos or
the page edge. Examples below.




unacceptable use of logo

DO NOT add any effects to the logo

DO NOT skew the logo in any way

DO NOT crop the logo in any way

DO NOT rotate or use any other off-brand colors




logo use on colored backgrounds

All GCU word marks and logos may appear on a purple, black or white back-
ground. All other solid color backgrounds are unacceptable.

GCUJGCU
GCU




GRAND CANYON

UNIVERSITY

RESTRICTED USE LOGOS, APPROVED COLORS & FONTS



UNIVERSITY SEAL
COLORS:
1color: 267, black or reversed

NON-STACKED GRAND
CANYON UNIVERSITY
COLORS:

1color: 267, black or reversed

BOLD GRAND CANYON UNIVERSITY
COLORS:

267 + black

1color: 267, black or reversed

restricted use logos

currently approved university seal

The university seal is a representation of the university’s heritage and is not
identified as a logo. The seal is reserved for special uses only, including official
communications, such as formal and official documentation, as well as legal
agreements and records binding the university. The Grand Canyon University seal
will never lock with the university logo. Special uses include, but are not limited
to the following:

+ Unique uses around campus

+ Admission acceptance letters

+ Corporate correspondence

+ Diplomas and commencement

+ Office of the Provost

+ Academic communication

+ Public affairs

* Seal is no longer used on nursing scrubs

non-stacked grand canyon university

The non-stacked university word mark is the university’s horizontal signature
reserved for only special horizontal formats.

GRAND CANYON UNIVERSITY

Bold Grand Canyon University

The bold university word mark is strictly used for outdoor applications.

GRAND CANYON UNIVERSITY

GRAND CANYON
UNIVERSITY



social media icons

The following social media icons are official Grand Canyon University graphics
for social media accounts and to promote social networking connections at GCU.
These icons can be used for digital or print applications as representation of the
university’s active and influential social media presence.

00006060
000006060
B @) () (&) ® &) @
00006060



approved color palette

Primary Colors

PMS 267 BLACK WHITE

Secondary Colors

PMS 130 PMS 7705 PMS 7531
C 1
M 37
Y 100
K 0
#f6a800

PMS 159 PMS 576 PMS 2617

Color Ratio




fonts

Primary San Serif - Tablet Gothic

Tablet Gothic Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Tablet Gothic Compressed Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Compressed Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold,|, Heavy

Tablet Gothic Condensed Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Condensed Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Tablet Gothic Narrow Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Narrow Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Tablet Gothic SemiCondensed Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic SemiCondensed Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Tablet Gothic Wide Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy
Tablet Gothic Wide Oblique Thin, Light, Regular, SemiBold, Bold, ExtraBold, Heavy

Primary Serif - Whitman

Whitman Italic, SMALLCAPs, Semibold, Bold, ExtraBold
Whitman Roman, SMALLCAPS, Semibold, Bold, Black ExtraBold, Black

Primary Athletic - United

Light, Medium, Bold, Heavy, Black, STENGIL
Light Medium, Bold, Heavy, Black, STENGII.
Light, Medium, Bold, Heavy, Black, STENCIL

Light Medium Bold, Heavy, Black, STENCIL
Light, Medium, Bold, Heavy, Black, STENCIL

Light, Medium, Bold, Heavy, Black, STENGIL
Light, Medium, Bold, Heavy, Black, STENCIL
Light, Medium, Bold, Heavy, Black, STENCIL

Light, Medium, Bold, Heavy, Black, STENCGIL
Light, Medium, Bold, Heavy, Black, STENCIL

Light, Medium, Bold, Heavy, Black, STENCIL
Light, Medium, Bold, Heavy, Black, STENCIL
Light, Medium, Bold, Heavy, Black, STENCIL

Light, Medium, Bold, Heavy, Black, STENCIL
Light, Medium, Bold, Heavy, Black, STENCIL

Secondary San Serif - Helvetica Neue

Secondary Serif - Garamond Premier Pro

Primary Web San Serif - Roboto

Primary Web Serif - Crimson Text



brand bars

Brand bars are to be used on materials that are not GCU branded.

GRAND CANYON FIND YOUR PURPOSE

GRAND CANYON

UNIVERSITY

Example use of brand bar

\ PRE ]
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MARCH 10 - MARCH 31

Canyon Cares is gearing up for Easter!
We are in need of hygiene products and Easter egg
items that will be donated at our Easter Egg Hunt
to local Canyon Corridor Outreach programs.



photo guidelines

logo use on photos

Live area for brand bar should be 1" tall when possible. Only purple or black.
Should be put on pieces that are not already GCU branded.

USE the logo this way DO NOT USE the logo this way

GRAND CANYON

UNIVERSITY

PRz (N

USE the logo over simple backgrounds DO NOT place the logo over busy backgrounds

Cal W
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If abusy image is needed, USE the logo over an DO NOT place the logo over busy
area of high contrast backgrounds

GRAND CANYON

UNIVERSITY"

GRAND CANYON

UNIVERSITY

USE the white logo over darker areas DO NOT place the color logo over darker areas
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